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Central Ohio Food Waste Initiative Collaborators



The action plan lays out a roadmap of 20 

solutions to cut food waste in Central Ohio.



WASTED FOOD = WASTED RESOURCES

160,000 Acres of Land 

are used every year to 

produce food that is 

never eaten.

22 Million Gallons of Gasoline 

are used to harvest and transport 

food that goes to waste.

ENERGY

41 Billion Gallons of Water 

are used to grow food that 

ends up in the trash.

WATER

$1,500 of Food, on average, 

is purchased but never eaten 

every year by a family of four 

in Central Ohio.

MONEY

56 Million Meals are missed 

by Franklin County residents. 

Meanwhile, Franklin County 

residents send 187 million 

meals to the landfill.

OPPORTUNITY

SOIL

Save More Than Food aims to help Central Ohio residents understand what resources 

go to waste when food is thrown away, and what they can do to make a difference.



At Home

At School

At Work

In Food Businesses

Save More Than Food.org



Awareness Campaign 

Social AdsDigital Ads



SOCIAL MEDIA 

POSTS

PRESENTATION 

SLIDES

BROCHURES AND 

FLYERS

Partner Toolkit

ENGAGE 

CUSTOMERS



Community Campaign



Community Campaign Components



Testing Save More Than Food in Upper 

Arlington

The goal of the research partnership was to evaluate the effectiveness of the 
Save More Than Food campaign materials in

raising resident food waste awareness,

increasing their knowledge of how to make changes in their own lives,

and taking action to reduce food waste at home



Spring 2021 and Summer 2021

Research

Waste Audits
Survey

knowledge, attitudes, 
behaviors, perceived food 

waste generation

Upper Arlington NationalUpper Arlington



Treatment Groups

Treatment 1: Food storage focus

Treatment 2: Storage + Compost focus
Control: General SMTF materials



Findings – Waste Generation

21% reduction in food waste generated across Upper Arlington 

households

40% usage of food waste drop off sites 

42% reduction in food waste generated across UA households that    

received compost materials



Findings Continued

36% Awareness of campaign, from 6% to 40%

57% of surveyed believed campaign was 

effective at creating awareness about food waste

40% believed campaign was effective at creating 

action about food waste



https://osu.zoom.us/webinar/register/WN_GcDlTLDjQCS2LIKOxiLzJg


Together we can make a difference 

by reducing food waste.

Thank you for your partnership!


