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C. Revision & Final Proposal: A New Project

D. Goals & Objectives

E. Question & Answer / Interactive Dialogue



Metropolitan Holdings

• Founded in 1998

• Headquartered in Ohio

• Completing over $125M in multifamily assets

• 750+ new units complete; 800+ in development 

• Grown to 22 people

• Vertical integration - seamless execution
• Development & Construction

• Management & Operations

• Asset Management & Accounting

“As a fully integrated firm, we associate with vendors, partners, and
investors who share our core values. Our business is not without risks;
however, we have ultimate control over many of these risks and plan
accordingly for those that we don't. Through this disciplined approach,
we are able to enrich the lives of our employees and share financial
rewards with our partners and investors while delivering quality
multifamily assets to the communities we serve.”

History & Relevant Experience



Metropolitan Holdings

Grandview Village (Columbus, OH)
168 units
Garden, townhome & carriage-style buildings
Completed 2011 - 2016

History & Relevant Experience

“ T h e 2 1 s t c e n t u r y i s a g o l d e n a g e o f

p e r s o n a l i z a t i o n . W h e t h e r i t ' s c u s t o m i z i n g o u r

s m a r t p h o n e s w i t h o u r f a v o r i t e a p p s o r

o r d e r i n g e x a c t l y w h a t w e n e e d w h e n w e n e e d i t

f r o m A m a z o n , w e i n c r e a s i n g l y e x p e c t a u n i q u e

c u s t o m e r e x p e r i e n c e , n o t a o n e - s i z e - f i t s - a l l

m o d e l . ”

Alex Azar



Peake (Columbus, OH)
46 units
Completed November 2017

“ D u l l , i n e r t c i t i e s , i t i s t r u e ,

d o c o n t a i n t h e s e e d s o f t h e i r

o w n d e s t r u c t i o n a n d l i t t l e

e l s e . B u t l i v e l y , d i v e r s e ,

i n t e n s e c i t i e s c o n t a i n t h e

s e e d s o f t h e i r o w n

r e g e n e r a t i o n . ”

Jane Jacobs



Skytop (Cincinnati, OH)
361 luxury units with best-in-class amenities
Incentives Partnership with Anderson Township
Demolition Started September 2021 – In Progress

Out of Town (Columbus, OH)
45 units
Partnership with City of Columbus – Land Redevelopment Office
Completed November 2018



Metropolitan Holdings

Yardley (Columbus, OH)
78 units
Includes first floor parking podium
Completed September 2019

History & Relevant Experience



Previous Proposals:

Mill Street 2018 - 2019
Iterations of modern two-building approach
Over 100 units with 142 beds
Complex site with substantial incentives and variance needed

2018 - Early 2021



Previous Proposals:

• Design Challenges:
• Massing
• Setbacks & Vision
• Bikeway relocation
• Linter Park
• Easements
• Parking variance
• Modern architecture 

• Natural Challenges:
• Floodway
• Grading

• Financial Challenges:
• $22M project with gaps
• Multilevel garage unfeasible
• $271K in TIF reimbursements
• $128K in fee waiver relief
• Rising construction costs

• Other Issues:
• Retail sustainability
• Site control

2018 - Early 2021

Mill Street 2020
Dense two-building approach
129 units with varying retail components
Complex site with substantial incentives and variance needed



Revision & Final Proposal:

Mill Street 2021 Forward
Single building approach
74 units with 84,600+/- square feet
Little incentives and few variance needs

A New Project



Revision & Final Proposal:

• Design Solutions:
• Stepped massing with “pull-back”

• Contextual classic architecture

• Nominal parking issues

• Modern architecture

• Transparent & semi-transparent corners 

• Wilson Alleyway widening

• Hammerhead T-turnaround 

• Other Resolutions:
• Supporting adjacent retail 

A New Project

Mill Street 2020
Dense two-building approach
129 units with varying retail components
Complex site with substantial incentives and variance needed

• Financial Solutions:
• Feasible residential construction type 

• $16.3M project with smaller gaps

• Possible County partnership

• Nominal Cost - Vacation of North Street 

• Legislated tax abatement 



Who Will This Housing Serve?
Market Demographics





Summary

• The population will increase 3,000 people in the next 5
years.

• The heaviest population segment is “Bright Young
Professionals” – accounting for 22.62% of the 56,310 living
in this zip code.

• One out of three of these households are under the age of
35.

• 57% of Bright Young Professionals rent.

• Over 27% of the population have a disposable income of
over $100K; with 3400+ high-income households who
prefer to rent from this Bright Young Professionals segment
alone.

• Metro Renters account for 10.96% of the population, with
79.8% renting. The typical household size is only 1.67 -
meaning are single person households.

• The second largest population segment “Savvy
Suburbanites” accounts for 12.93% of the population. They
have an average income of $108K and net worth in excess of
$500K. While only 9.4% rent, that is still 684 people looking
to not be constrained by home ownership.

• Our 74 units can attract new talent and provide something
for the unmeet existing population. They will lease fast and
without concession of any type.

Market Demographics



Economic Impact
Gahanna Benefit Analysis



Objectives

• Revitalize two key parcels in the 
Creekside District

• Avoids orphan development sites 
on “Main Street”

• Utilize contextually appropriate 
architecture and form:

• Massing

• Complementary design – respects the 
past, advances the future

• Creatively addresses vision clearances

• Balance automobiles, pedestrian and 
bicycle movement

• Addresses improvements on Wilson Alley 
& North Street

• Construct a “right-sized” project –
least amount of incentives 
producing the greatest economic 
benefit

Proposal Goals



Objectives

• Balancing public and private 
partnership:

• Additional households in walkable proximity to 
Creekside

• Do not duplicate – Creekside is and continues to 
be an amenity

• Request few incentives offering the greatest 
impacts

• De minimis vacation of North Street outweighs 
benefits

• Future engagement opportunities:

• Gahanna Area Chamber of Commerce

• Gahanna Area Arts Council

• Gahanna Community Improvement 
Corporation

• Creekside District Alliance

• Create quality housing meeting a 
specific demand

• Project becomes close to “shovel-
ready”

Proposal Goals


